
Qualitative Social Media Research

Bakamo.Social – Insights without asking 

1





Enlightening & frightening Insights

• The earth cools down

• Wind power is dangerous 

• Food to gauge healthcare quality 

• It’s the spices that makes you fat



Personas 

Creators

Fashionistas

Pragmatics

Dreamers Rejecters

Belonging
„my fashion is trendy”

Belonging
„my fashion is trendy”



Target Group Understanding

SMART, MATURE
STRATEGIC MIND

NOT SHORT
ON MONEY

HAS THE FREETIME 
NEEDED

Not very
young

Certain level of 
education and 

intelligence

Not very
demanding / 
involving job

Socially not

active in real life

No family / serious
relationship

They „live” in the game, and try to

achieve things they can’t in real life


