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W
Philippe Wacker
Secretary General LT-Innovate

elcome to 
LT-ACCELERATE!

Language technology (LT) facilitates the machine 
handling of written and spoken human communi-
cations. It is a key enabling technology that makes 
the world intelligent, multilingual and interactive... 
or, as Seth Grimes, the co-organiser of the present 
conference, puts it simply "language technology 
is at, or near, the core of just about every informa-
tion-intensive process out there!". 

In 2015, the global market for language technology 
is valued at around €26 billion. It is projected to 
grow to €65 billion by 2020. 

Pervasive human-machine interaction, multilingual 
big data analytics, data/content/intelligence mi-
ning and monitoring, customer experience optimi-
sation are likely to be some of the key drivers of 
this projected growth. 

Since 2014, it has been encouraging to see LT boo-
ming in North America and the M&A scene heating 
up considerably (with e.g. the acquisitions of Clay 
Tablet Technologies and CLS Communication by 
Lionbridge, of Systran by CLSi, of VocalIQ by Apple, 
of Textkernel by Career Builder or of TEMIS by Ex-
pert System).  

Furthermore, India has announced a ‘Technology 
Development for Indian Languages’ programme, 
developing information processing tools and tech-

nologies to enhance human interaction with tech-
nology and overcoming language barriers. Spain, 
for its part, has announced it will invest €90 mil-
lion over 3 years into natural language processing 
and other language technologies such as machine 
translation.

Meanwhile, the European Commission, after ha-
ving invested €120 million in LT research & deve-
lopment up to 2014, no more addresses language 
technology as a "challenge" in its flagship innova-
tion programme, Horizon 2020. In the multilingual 
continent par excellence, this seems hard to believe, 
but is hopefully a mere policy blip... 

Language technology has been around for many 
years as a niche technology. It is becoming ma-
ture and mainstream now and starts adding value 
to many business, organisational and societal pro-
cesses from automotive to healthcare, from tou-
rism to entertainment, from security to financial 
services, from e-government to e-procurement.    

LT-Accelerate is a conference focusing on the va-
lue generated by language technology. This makes 
it unique in Europe.   

We would like to thank our sponsors and hope you, 
our audience, will enjoy and find benefit in this se-
cond version of our conference!

INTELLIGENT, MULTILINGUAL, INTERACTIVE
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09.00 - 09.15
Welcome

Philippe Wacker, LT-Innovate

09.15 – 09.40
Text Analytics in Market Research: Opportunities, Challenges and Key Success Factors 

Jean-François Damais, Ipsos

09.40 - 10.05
Rich Social Media Analysis: Topics, Themes, and Taxonomy 

Michalis Michael, DigitalMR

10.05 - 10.30
Impact and Insight: Surveys vs. Social Media

Preriit Soudan, TNS

10.30 - 11.00 Coffee Break

11.00 - 11.30
Language Technologies at Google

Enrique Alfonseca, Google

11.30 - 11.55
Detect Communities, Discover Relationships, Craft Messages, and Connect

Inés Campanella, Acceso

11.55 - 12.30
Panel: Enterprise/Implemenation

Jo Coutuer, Deloitte - Matthias Heyn, SDL International - Jochen Hummel, ESTeam

12.30 - 13.30 Lunch

13.30 - 14.00
LT is Essential for Wolters Kluwer’s Business Strategy

Christian Dirschl, Wolters Kluwer

14.00 - 14.20
Semantic Solutions for Scientific and Academic Publishers

Georgi Gergiev, Ontotext

14.20 - 14.45
Content Strategy at Belga News Agency

Tom Wuytack, Belga News Agency

14.45 - 15.10
Real Time Story Clustering

Mattan Tenne, AoL Relegence

15.10 - 15.40 Coffee Break

15.40 - 16.15 The LTi Cloud for a Multilingual Digital Market 
Jochen Hummel, ESTeam - Robert Etches, Textminded - Luc Meertens, CrossLang 

16.15 - 16.40
Understand Markets in a Multi-lingual World

François-Regis Chaumartin, Proxem & Claude Fauconnet, Total

16.40 - 17.40
Spotlight presentations

Michael Fuchs, ABBYY - Janna Lipenkova, Anacode - Dorota Iskra, Appen

17.40 - 19.30 Networking Reception
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09.00 - 09.10
Welcome

Seth Grimes, Alta Plana

09.10 – 09.35
Social Media Analytics for Competitor Intelligence

Philipp Cimiano, Semalytics

09.35 - 09.55
How Users’ Opinions Affect Reputation

Filipa Peleja, Universidade Nova de Lisboa / Yahoo Research Barcelona

09.55 - 10.15
Listen to Your Users

Marc Jarpa, SocialPoint

10.15 - 10.40
Measure Customer Satisfaction in Social Media 

Marcus Hassler, econob

10.40 - 11.10 Coffee Break

11.10 - 11.40
Automated Multilingual Text Analysis in the Europe Media Monitor

Ralf Steinberger, European Commission - Joint Research Centre

11.40 - 12.05
Language Use, Customer Context and the Customer Journey

Scott Nowson, Xerox

12.05 - 12.30
Bringing non financial data into the board room - applying NLP to identify environmental, 

social and governance issues.
Jérôme Basdevant, eRevalue

12.30 - 13.30 Lunch

13.30 - 13.55
Political Buzz – why social media counts

Lauren Azulay, Confirmit

13.55 - 14.20
ODISAE: A Collaborative Project to Analyze Customer Support Conversation

Hugues de Mazancourt, Eptica

14.20 - 14.45
VoC Analysis on Social and CRM Data in B2C Finance

Sander Claus, Underlined

14.45 - 15.05
  US Election Insights in Trends and Polls in Real Time based on Social Media

Ward van Breda, Transpolitics

15.05 - 15.25 Coffee Break

15.25 - 15.45
Language Understanding and Deep Learning: Experiences from the MUSE Project

Marie-Francine Moens, Katholieke Universiteit Leuven

15.45 - 16.05
Multilingual Sentiment Analysis for Financial Indices (SSiX)

Alexandros Poulis, Lionbridge

16.05 - 16.25
Useful Sentiment Analysis

Jussi Karlgren, Gavagai

16.25 - 16.45
MixedEmotions: Analysis for Social TV, Brand Reputation Management, Call Centres

Carlos A. Iglesias, Universidad Politécnica de Madrid

16.45 - 17.10
What’s possible when you know what the whole world is thinking about any topic at any time?

Joe Rice, Twitter

17.10 - 17.15
Closure

Jochen Hummel, LT-Innovate
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ORGANISORS

Seth Grimes founded Alta Plana Corporation in 1997 
to deliver business analytics strategy consulting with a 
focus on advanced analytics (text analytics, sentiment 
analysis, business intelligence, and data visualization) and 
product and market positioning to solution providers and 
user organizations.

Via Alta Plana, Seth consults, presents, writes, and orga-
nizes, bridging the concerns of end-users and solution 
providers, delivering fresh, insightful, and actionable 
perspectives on critical challenges facing enterprises in 
today’s rapidly evolving information-technology market.

Intelligent, Multilingual, Interactive: LT-Innovate is the  
Association of the Language Technology Industry. It 
gathers top executives of companies developing intelli-
gent content, conversational interaction and translation 
technologies. Its objectives are:

• to strengthen the Language Technology Industry;

• to promote language technologies as key enablers of 
economic success, societal well-being and cultural 
integrity;

• to encourage collaboration;

• to articulate the industry’s collective interests.
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THANK YOU TO
OUR SPONSORSORGANISORS

Ontotext is an outstanding enterprise-level semantic 
technology companion on the journey to structured 
content. We facilitate organizations to repurpose,  
repackage and monetize their assets as interlinked,  
enriched and discoverable content, data and metadata.

CrossLang is a Belgian privately owned consulting 
and systems integration company (SME) dedicated 
to translation automation technology with particular  
expertise in machine translation (MT) covering various 
MT technologies, commercial as well as open source. 
Services range from evaluation programs, pilots,  
implementations, customization programs, to building 
customer specific engines.

Services for Cognitive Systems (SCS) at Lionbridge 
is dedicated to helping clients design, develop,  
implement, test, and improve language technology, no  
matter what the device, interface, or language. 

Social Sentiment Index – Powered by X-Scores –  
Creating actionable analytics from unstructured social 
and structured news content. SSIX is a Pan-European 
partnership with six countries participating. A collabo-
ration between SME’s and Academic Institutions.

LT-Accelerate2015.indd   7 19/11/2015   16:18:09
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run by Handmade Mobile Enter-
tainment Ltd. Originally from South 
Africa, she holds a Bachelor of Com-
merce degree and a Diploma in Sof-
tware Engineering, and now lives in 
London.

Jerome Basdevant
CTO 

eRevalue

Jérôme Basdevant is CTO and 
Co-Founder of eRevalue, leading the 
development of Datamaran™ from 
the technology, analytic and user 
experience perspective. He is a soft-
ware architect with close to two 
decades of experience in providing 
technology and thought leadership 
around business intelligence, big 
data analytics, cloud architecture, 
and data governance. As a senior 
management consultant, Jérôme has 
successfully built and led internatio-
nal cross-functional teams to design 
and deploy B2B solutions for For-
tune 500 companies, including Infor-
mation Management and Analytical 
(IM&A) solutions with industry-spe-
cific specializations in Financial Ser-
vices, Life Sciences, Healthcare, and 
Commercial markets. He is a Certi-
fied Analytics Professional (CAP™) 
with a degree in robotics and opera-
tions research.

Enrique Alfonseca
Research Tech Leader/Manager 

Google 

Research and engineering in Natu-
ral Language Processing and Infor-
mation Retrieval. Launched changes 
in ads quality (sponsored search) 
targeting and query expansion lea-
ding to significant ads revenue in-
creases. Core ranking improvements 
launched in web search. Currently 
managing the Natural Language 
Understanding team at Google Re-
search Zurich, working on informa-
tion extraction and applications of 
text summarization. 

Lauren Azulay
Senior Product Manager 

Confirmit 

Lauren Azulay is Senior Product Ma-
nager for the Confirmit Genius Text 
and Social Analytics solutions. Prior 
to this role, Lauren worked on an 
Analytics solution for YouTube Mul-
ti-Channel Network, Base79, and 
was Head of Product and Head of 
Internationalisation and Billing for a 
multi award winning social network 

Inés Campanella Casas
Research Manager 

acceso 

Inés Campanella Casas, Insight Ma-
nager at Acceso, is a sociologist 
with a strong background in the 
field of Sociology of Communica-
tion and Information Society. In the 
last years she has participated in a  
number of projects focused on social 
media analysis and innovation. She 
was previously enrolled at Havas 
Media Group Global Corporate De-
velopment Departament and is cur-
rently focused on the use of digital 
methods to better understand and 
predict consumers and citizens’ opi-
nions. Inés holds a M.A. in Research 
in Sociology from the University of 
Barcelona.

François-Régis Chaumartin
CEO

Proxem

François-Régis Chaumartin, PhD, has 
20 years of experience in developing 
and innovating software. He is the 
CEO of Proxem, a company specia-
lized in semantic analysis and big data. 

FOCUS ON
OUR SPEAKERS
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Philipp Cimiano
Researcher 

Center of Excellence Cognitive Inte-
raction Technology (CITEC) at Bielefeld 

University 

Philipp Cimiano is the head of the 
Semantic Computing Group at Bie-
lefeld University. He is also affi-
liated with the Cognitive Interaction 
Technology Excellence Cluster. Be-
fore joining the University of Biele-
feld, he was an assistant professor 
at Delft University of Technology 
(2008-2009) and a postdoctoral 
researcher at the Institute AIFB of 
Universität Kalsruhe (TH). Philipp 
is mainly interested in topics at the 
intersection between knowledge 
representation and text processing 
including: text mining, computatio-
nal semantics, information retrieval, 
question answering, ontology lear-
ning, ontology localization, etc. He 
is editorial board member of the Se-
mantic Web Journal.

Sander Claus
Partner 

Underlined

Sander Claus has international expe-
rience for clients such as Nissan, ING, 
Airmiles and Unilever for which he 
has run large loyalty and brand CRM 
communication projects over the last 
two decades. Sander has led com-
plex programs that build successful 
brands based on their brand values 
and excellent customer experience 
possibilities. He transformed organi-

zations into client focused directions 
with clear sight on how to build an 
experience, leveraging interactive 
marketing, loyalty management and 
insights. Sander has build an exper-
tise to leverage an organization and 
data to build sustainable advantage 
for customers he worked for, giving 
them direct-to-use solutions for their 
success.

Jo Coutuer
Partner

Deloitte Belgium

Entrepreneurial ICT services profes-
sional, specialised in Big Data, Ana-
lytics and yes, the good old Business 
Intelligence. Believes in Advanced 
Analytics as a driver for Value from 
Data. Sees Enterprise Data Manage-
ment as the essential condition to 
tap that Value. Considers interper-
sonal relations and intense commu-
nication between business partners 
key to successful and long lasting 
business ventures. Tries to keep up 
with relevant stuff on social media 
and Internet in order to serve his 
clients, team and all those that are 
fascinated by new evolutions in data 
technology and best practices.

Jean-François Damais
Deputy Managing Director 

Ipsos 

Jean-François has extensive expe-
rience in understanding and mea-
suring brands and customer rela-

FOCUS ON
OUR SPEAKERS

tionships across several data sources 
including survey and social media 
data.
He has contributed to the develop-
ment and global roll-out of several in-
novative client solutions in the Loyalty 
area. He is the global Text Analytics 
lead for Ipsos Loyalty and heads up 
an international  team specialised  in 
the  modelling of both structured and 
unstructured data. Jean-François is 
a French National currently working 
and living in the UK.

Hugues De Mazancourt
Innovation Director

Eptica

I have 25 years experience in the 
field of NLP, I co-founded Lingway 
in 2001 that was for 10 years the 
French leader in semantics before 
being bought by Eptica. I’m now 
Director of Innovation at Eptica 
and also CTO for Eptica-Lingway, a 
subsidiary of Eptica that manages 
the legacy products from Lingway.  
I founded an association for NLP 
workers (Apil) and a company in the 
field of customer engagement (An-
sade). I’m also expert for Cap Digital 
Competitivity Cluster (at the «ser-
vices» expert team) and co-author 
of the «Ethics and Big Data» charter 
(adopted by Aproged, ATALA, Cap 
Digital, AFCP).

LT-Accelerate2015.indd   9 19/11/2015   16:18:11
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CrossLang	  is	  an	  independent	  privately	  owned	  consulting	  and	  systems	  integration	  company	  
based	  in	  Ghent,	  Belgium.	  	  

We	  have	  been	  re-‐innovating	  translation	  since	  2002.	  Helping	  clients	  adapt	  to	  market	  change	  
and	  increase	  their	  wallets,	  getting	  leaner,	  faster	  and	  more	  capable	  in	  the	  process.	  

Specialised	  in	  translation	  automation	  technologies,	  we	  are	  a	  team	  of	  consultants,	  software	  
engineers	  and	  computational	  linguists	  with	  unparalleled	  expertise	  in	  business	  process	  
automation,	  multilingual	  knowledge	  management	  and	  language	  strategies.	  

Full-‐spectrum	  Language	  Technology	  Services	  and	  Solutions	  

Consultancy	  

§ Language	  Audits	  

§ Pilots	  &	  Proof	  of	  Concepts	  

§ Programme	  Management	  

Solutions	  

§ Translation	  Management	  Systems	  

§ Machine	  Translation	  

§ Terminology	  Management	  

Kerkstraat	  106,	  9050	  Gentbrugge,	  Belgium	  n	  www.crosslang.com	  n	  info@crosslang.com	  n	  +32	  9	  335	  22	  00	  
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Christian Dirschl
Chief Content Architect

Wolters Kluwer Deutschland GmbH 

Christian is responsible for the 
content structures, metadata, taxo-
nomies, and thesauri within Wolters 
Kluwer Germany. He manages text 
mining and automatic topical classi-
fication projects. He also represents 
Wolters Kluwer Germany in interna-
tional projects like ALIGNED. Chris-
tian has worked with Wolters Kluwer 
Germany since 2001. Before that, he 
worked as an international IT consul-
tant in several software companies. 
Christian has a Master of Arts degree 
in Information Science from the Uni-
versity of Regensburg. He is based in 
Munich, Germany.

Robert Etches
CIO

TextMinded Danmark A/S 

Robert Etches has spent 25 years 
working in every role in the transla-
tion and localisation industry: from 
freelance translator through project 
manager and software developer to 
CEO of his own successful company. 
Now senior partner and CIO at Text-
Minded®, a leading language and 
communication company, Robert is 
currently serving his second term as 
Chairman of GALA, the world’s lea-
ding non-profit association for the 
language industry. He also serves on 
the Advisory Board of Translators wi-
thout Borders.

Claude Fauconnet
Digital Innovation Project Manager

Total

Claude Fauconnet has 20 years of 
experience in oil exploration in the 
Total Group. He is currently a project 
manager in the Digital Innovation en-
tity of the Total IT department. The 
purpose of this entity is to unders-
tand, evaluate, contextualize and dis-
seminate new digital technologies in 
the many business lines. His practice 
focuses on semantic technologies, 
Big Data, and on issues related to the 
application field.

Michael Fuchs
Technology Evangelist
ABBYY Europe Gmbh

Since 2005, Michael Fuchs has ser-
ved in different roles as the techni-
cal (product marketing) “middleman” 
between market and customer re-
quirements, the ABBYY Europe Sales 
Teams and product development 
groups in the ABBYY headquarter. 
The focus of his work is on toolkits 
and cloud services for developers, in-
tegrators and ISVs. In his new role as 
a Technology Evangelist he supports 
ABBYY’s business on a worldwide 
level and continues to promote AB-
BYY’s innovative, upcoming seman-
tic technologies as well as the docu-
ment recognition technologies.

Georgi Georgiev
Head Of Semantic Text Analytics Group

Ontotext

Dr. Georgi Georgiev has specialised 
in advanced text analytics with a fo-
cus on machine learning based mo-
dels and overall software architec-
tures and solution methodologies for 
enterprise level semantic annotation 
and search solutions. Georgiev leads 
the text analysis product develop-
ment and professional services at On-
totext and manages semantic publi-
shing projects for organisations such 
as the BBC and PressAssociation. He 
has a solid leading role in the Seman-
tic Annotation and Search division of 
Ontotext and a strong commitment 
to combine scientific and research 
excellence with productive industrial 
and government oriented solutions. 
His interests include machine learning 
product development and adaptation, 
team leadership, enterprise software 
architectures, and contemporary  
management techniques.
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Seth Grimes
President & Principal Consultant

Alta Plana

Seth Grimes is an information-tech-
nology strategy consultant with 
Washington DC based Alta Plana 
Corporation. He was founding chair 
of the Text Analytics Summit (2005-
13) and founded the Sentiment Ana-
lysis Symposium in 2010. He is a 
long-time InformationWeek contri-
butor and writes for several business 
and technology outlets. He is the 
leading industry analyst covering 
text analytics. Seth consults, writes, 
and speaks on business intelligence, 
data management and analysis sys-
tems, text mining, visualization, and 
related topics.

Marcus Hassler
CTO

EconoB

Marcus Hassler is the founder and 
CTO of econob (www.econob.com), 
a start-up company located in Aus-
tria. He finished his PhD in Applied 
Computer Science at the Alpen-Adria 
University in Klagenfurt 2009 with 
focus on natural language processing 
and mathematics. Currently he is 
responsible for project and product 
development of cloud-based Big 
Data applications that process large 
amounts of natural language texts. 
His competence covers customized 
linguistic services, multi-language 
processing, text semantics, textual 
quantification, mood detection and 
high-level sentiment analysis.

Matthias Heyn
Vice President Global Solutions

SDL

As an expert in customer expe-
rience management, global infor-
mation processes and translation 
production optimization as well as 
regulated processes, Matthias Heyn 
consults many large scale organiza-
tions for SDL. He started his career 
as a software engineer with TRADOS 
Germany, transitioned into business 
development, founding TRADOS 
operations in Benelux and Japan. He 
worked in product management and 
today is responsible for SDL global 
solution design for key accounts in 
the public sector and pharmaceutical 
industry.

Jochen Hummel
CEO

ESTeam AB

Jochen Hummel has a software deve-
lopment background and had grown 
his first company, TRADOS, to the 
world leader in translation memory 
and terminology software. In 2006 
he founded Metaversum, the in-
ventor of Twinity, the online virtual 
world based on real cities and was its 
CEO until 2010. He is a well-known, 
internationally experienced software 
executive and serial entrepreneur. 
He serves on boards and is mento-
ring several startups in Berlin. Cur-
rently, he is CEO of ESTeam AB. ES-
Team provides the means to achieve 
data interoperability through se-
mantic and multilingual information 

infrastructures, storage, and search. 
ESTeam has provided software and 
services for cross-border interopera-
bility as well decision support for the 
IP sector. He is also CEO/Founder of 
Coreon, the advanced SaaS solution 
for multilingual knowledge bases. 
Since 2012, he is elected Chairman 
of LT-Innovate.

Carlos A. Iglesias
Associate Professor

Grupo de Sistemas Inteligentes (GSI)  
Universidad Politécnica de Madrid

Carlos A. Iglesias is an Associate Pro-
fessor at the Technical University of 
Madrid (UPM). He is the director of 
the Intelligent Systems Group (GSI). 
His main research areas are Agent 
Technologies and Social Computing. 
He is participating in the EU project 
MixedEmotions and has participated 
in the EU project EuroSentiment.

Dorota Iskra
VP Business Development Europe

Appen Butler Hill

Dorota has extensive experience 
in speech and language technology 
where, after a period research, she 
has moved towards applications and 
language resources. She has worked 
in the telecom and software develop-
ment industries and is currently res-
ponsible for the European business at 
Appen, a company collecting speech 
and language data and providing a 
wide range of linguistic services. 
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Marc Jarpa
Analytics’ SCRUM Master

Social Point

I worked as a Software developer for 
6 years before landing at SocialPoint, 
where I started growing my skills 
into Big Data. After 3 years deve-
loping the insights of our current 
infrastructure and tools, I’ve mo-
ved to a more managing role inside 
the SocialPoint’s Analytics team. At 
the moment I oversee an architec-
ture that is 54 terabytes in size, re-
ceives over 1 billion events per day 
and each night processes more than 
6000 metrics.

Jussi Karlgren
Founder
Gavagai

Jussi Karlgren is an adjunct professor 
of language technology at KTH and a 
founding partner of the text analysis 
company Gavagai where he spends 
most of his time. He holds a PhD in 
computational linguistics, a Ph Lic 
in Computer and Systems Sciences, 
both from Stockholm University. He 
also holds the title of docent (adjoint 
professor) of language technology at 
Helsinki University. He has worked 
with research and development in 
information access-related language 

technology since 1987 at IBM Nor-
dic laboratories, at the Swedish Ins-
titute of Computer Science (SICS), at 
Xerox PARC, at New York University, 
and at Yahoo! Research in Barcelona. 
His research interests are modelling 
genre and stylistics, studying the ne-
gotiation of meaning in human com-
munication, and on evaluating and 
validating information systems. He 
has worked on projects on natural 
human-computer dialogue, on auto-
matic translation, and on modelling 
energy usage in homes and work-
places.
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to translation automation technolo-
gy with a special focus on machine 
translation. Luc is passionate about 
language and the impact current 
technology reflects within the cor-
porate world. Together with a highly 
motivated team, he is determined 
to consolidate and enhance Cross-
Lang’s position as a major player in 
the field of Language Technology.

Michalis Michael
CEO

DigitalMR Ltd.

• Aerospace Engineer by education 
• Worked in MR for 20 years in the 
Middle East, Eastern Europe, the US 
and since 2010 in the UK 
• Founder & CEO (@DigitalMR_CEO), 
DigitalMR Ltd
• Winner of the Young Presidents 
Organization International Legacy 
Award
• Published numerous eBooks on so-
cial media research and is an active 
MR blogger
• Nominated for ESOMAR’s Mary & 
Goodyear award 
Michalis is a thought leader on So-
cial Media Research, Web Listening, 
Text analytics and Online Communi-
ties SaaS. He works with high-pro-
file research agencies and blue chip 
multinationals. His expertise extends 
across a range of key industries, pro-
viding customers with a comprehen-
sive, business-focused perspective.

Janna Lipenkova
CEO

Anacode

Janna Lipenkova, CEO of Anacode, 
holds a Master degree in Chinese 
Language and Chinese Studies and a 
PhD in Linguistics from the Free Uni-
versity of Berlin. Prior to founding 
Anacode, she was working for seve-
ral years in research and commercial 
projects in NLP and computational 
linguistics (FU Berlin, University 
of Stuttgart, Google, ABBYY) for 
Chinese, Russian, German and other 
languages. The main goal of her work 
is to bring together modern linguis-
tic analysis and state-of-the-art data 
mining in order to improve the level 
of accuracy and insight value of mo-
dern text analytics. She is a regular 
contributor to leading conferences 
and journals in the areas of NLP and 
linguistics.

Luc Meertens
CEO

CrossLang

Luc Meertens holds a master’s degree 
in Linguistics and a post-graduate 
degree in Economics & Tax Studies 
(University of Leuven and Brussels). 
Luc began his career in Finance be-
fore becoming general manager of 
2 organizations in the Video Indus-
try, a position he held for 12 years. 
He joined CrossLang early 2011 as 
CEO. This Ghent-based company is a 
privately owned consulting and sys-
tems integration company, dedicated 

Marie-Francine Moens
Professor

Katholieke Universiteit Leuven

Prof. Dr. Marie-Francine Moens is 
head of the Language Intelligence 
and Information Retrieval group at 
KU Leuven, Belgium (http://www.
cs.kuleuven.be/~liir/). She is au-
thor of more than 280 international 
peer-reviewed publications and of 
several books. She is involved in the 
organization or program committee 
(as program chair, area chair or re-
viewer) of major conferences on na-
tural language processing, informa-
tion retrieval and machine learning. 
She teaches the courses Text Based 
Information Retrieval and Natural 
Language Processing at KU Leuven 
in the Faculty of Engineering Science. 
She has given several invited tuto-
rials in summer schools and inter-
national conferences and regular-
ly gives keynotes at international 
conferences. She participates or 
has participated as partner or coor-
dinator of numerous European and 
international projects, which focus 
on text mining or the development 
of language technology (FP-6: Anti-
Phish, 2006-2009 and CLASS, 2006-
2009; FP-7: PuppyIR, 2009-2012, 
TERENCE, 2010-2013, TOSCA-MP, 
2011-2013 and MUSE, 2012-2015; 
ITEA 2 LINDO project, 2007-2010). 
In 2011 and 2012 she was appointed 
as chair of the European Chapter of 
the Association for Computational 
Linguistics (EACL) and was a member 
of the executive board of the Asso-
ciation for Computational Linguistics 
(ACL). From 2010 until 2014 she was 
a member of the Research Council of 
KU Leuven and is currently a member 
of the Council of the Industrial Re-
search Fund of KU Leuven. She is the 
scientific manager of the EU COST 
action iV&L (The European Network 
on Integrating Vision and Language). 
She was appointed as Scottish In-
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formatics and Computer Science Al-
liance (SICSA) Distinguished Visiting 
Fellow in 2014.

Scott Nowson
Global Innovation Lead

Xerox Research Centre Europe

Scott Nowson is the Global Lead for 
Customer Modelling at Xerox, based 
at their European Research Centre 
(XRCE) in Grenoble, France. He and 
his team explore the use of language 
technology and big data methods for 
automatically developing a deeper 
understanding of people.  He joined 
Xerox in 2013, after 7 years in re-
search and business development in 
the speech and language technolo-
gy industry in Sydney, Australia. He 
was awarded his Ph.D. in Informatics 

– completing one of the first studies 
on the relationship between perso-
nality and language in social media – 
from the University of Edinburgh.

Filipa Peleja
Ph.D. intern at Yahoo Research Barcelona

Universidade Nova de Lisboa

Filipa Peleja is a finalist in Computer 
Science Ph.D. degree, having studied 
topics in machine learning, informa-
tion retrieval, natural language pro-
cessing, sentiment analysis and re-
commendation systems. Filipa Peleja 
has been involved in several compu-
ter software projects in collaboration 
with private companies, public insti-
tutions and academia. She studied at 

the Faculty of Science and Technolo-
gy in the NOVA University of Lisbon 
obtaining Computer Software/In-
formatics Engineering (M.Sc., B.Sc.). 
Also, worked in the Business Consul-
tant at IP2CS - International Project 
Portfolio Consulting & Solutions and 
in the research center CITI – Centro 
de Informática e Tecnologias de In-
formação. Filipa Peleja has published 
several scientific articles and demos 
in international conferences. More 
recently, Portugal’s biggest cable-
TV provider NOS in collaboration 
with Microsoft set a challenge to 
university students - what will look 
like «The Television of the Future». 
Filipa Peleja won the first prize of 
this challenge with «Social NOS». At 
the moment she is collaborating at 
Yahoo! Labs Barcelona.

Alexandros Poulis
Business Manager

Lionbridge Technologies Inc.

Alexandros Poulis has a Master’s in 
Computational Linguistics from the 
University of Saarland, Germany. 
He started his career as a student 
researcher at the same university. A 
few years later he moved to Luxem-
bourg where he worked for the Eu-
ropean Parliament managing transla-
tion technology projects with a focus 
on Machine Translation and corpus 
acquisition. Currently he is leading 
Lionbridge’s Natural Language So-
lutions team and his main responsi-
bilities include business growth 
planning, customer services, global 
program management and producti-
zation.

Joe Rice
Head of Data Sales & Partnerships - 

EMEA
Twitter

Joe is the Head of Data Sales & 
Partnerships at Twitter, with a focus 
on the EMEA region from their Lon-
don office. Prior to joining Twitter he 
had stints at two start-ups focusing 
on social marketing and social cus-
tomer care respectively. His early 
career involved consulting and many 
years working at Cisco in a variety of 
sales, strategy and business develop-
ment roles.

Preriit Souda
Lead Data Scientist

TNS UK

Preriit Souda is a data scientist wor-
king for TNS UK. TNS is a leading 
global marketing research agency 
within WPP. Preriit’s key focus is to 
help organisations answer those dif-
ficult strategic questions by unravel-
ling explicit and implicit human ex-
pression through mining social media 
data. He has provided real-time ana-
lysis of industrial actions, reaction to 
TV shows, and impact of negative PR. 
His work has helped develop new 
products and track brand reputation 
using social data alongside more tra-
ditional market research approaches 
such as Survey, Google search data, 
CRM and mobile data. Preriit has a 
number of accolades which include 
winning the ARF (Advertising Re-
search Foundation) Rising Star-Gold ... /...
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2014, the prestigious ESOMAR 
Young Researcher of the Year (2011), 
and Best Analytics paper at MRSI 
Annual Conference 2012. Preriit re-
gularly speaks on industry platforms 
and publishes work, recent appea-
rances include ESOMAR, IIEX, MRSI, 
ARF, SRA, WARC, NewMR. Articles 
include papers for ESOMAR, CASRO, 
ARF, WARC & KD Nuggets.

Ralf Steinberger
Language Technology Project Manager

European Commission 
Joint Research Centre

Ralf Steinberger is a senior scientist 
at the ‘Joint Research Centre’ (JRC) 
of the European Commission in Ispra, 
Italy. He is a computational linguist 
with specialisation in multilingual 
and cross-lingual text analysis appli-
cations. He contributes to the deve-
lopment of the ‘Europe Media Mo-
nitor’ (EMM) family of news analysis 
applications. Ralf received his Ph.D. 
in 1994 in the field of Computatio-
nal Linguistics from the University 
of Manchester (UMIST) in England. 
Before joining the JRC in 1998, he 
worked at the Sharp Laboratories of 
Europe in Oxford (UK), at the Kyushu 
Institute of Technology in Japan and 
at the Institute for Applied Informa-
tion Science IAI in Saarbrücken (Ger-
many). Ralf has co-authored over 
100 international peer-reviewed 
scientific publications.

Mattan Tenne
Lead Algorithm & Software Developer

Aol Relegence

I’ve been designing NLP & Machine 
Learning algorithms for more than 5 
years. Started at small startups doing 
social based personalisation, content 
classification, web extraction and 
now part of Relegence, Aol’s NLP 
team.

Ward Van Breda
Founder

Transpolitics

Ward has a background in cognitive 
psychology and artificial intelligence. 
His interest for machine learning 
and semantics naturally led to the 
founding of Sentimentics. Further-
more, Ward is involved in the star-
tup of a new company called Trans-
politics, which is due to be launched 
in December 2015. Next to entre-
preneurial activities, Ward is doing 
a PhD in predictive modeling and  
multi-objective optimization at the 
VU University in Amsterdam.

Philippe Wacker
Secretary General

LT-Innovate

Multilingual and cross-cultural pro-
ject manager with a strategic outlook 
and broad international experience. 
Manager of leading international 
ICT and high technology networks. 
Networking specialist with a broad 
range of contacts (corporate, re-
search, professions, politics, public 
administration, investors, media, art, 
etc.). Key skills: international pro-
ject management, strategic project 
planning and development, interna-
tional project finance, international 
business expansion. Philippe Wac-
ker is currently Secretary General of 
LT-Innovate, the Association of the 
Language Technology Industry.
 

Tom Wuytack
ICT Manager

Belga News Agency

Tom Wuytack is ICT Manager at Bel-
ga News Agency. During his 14 years 
experience at Belga the agency has 
evolved rapidly into a multimedia 
information broker, whilst closely 
safeguarding a 24/7 high availability. 
Continuous innovation has always 
been crucial and resulted in the last 
10 years into several award winning 
projects (Datanews ICT award 2005 
and 2013; EANA award 2014).

... /...
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The GFII is a leading association in the Information Industry. The variety of its membership – publishers, technology 
providers, research institutes, business intelligence agencies, information brokers…-  makes it a unique place for 
experience-sharing and action. The GFII is the place to meet to keep track of emerging trends, latest technological 
innovations, or the evolution of the legal landscape.
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CONFERENCE LOCATION
& FLOOR MAP

The International 
Auditorium

International Trade Union 
House 

Boulevard du Roi Albert II, N° 5 / 2
B-1210 Brussels

Tél. +32 (0)2 2240254 

GPS Coordinates:
50.857215,4.356213

Auditorium

Lobby
CLOAKROOM

LUNCH AREA
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ONTOTEXT
CROSSLANG
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İstanbul

Αθήνα

Madrid

Paris

Roma

Brussels
Berlin

Warszawa

Praha
Bratislava

București 

София

London

Beograd 

 Core network members Network members

EU NEWS & POLICY DEBATES 
ACROSS LANGUAGES

THE EUROPEAN MEDIA NETWORK
IN 12 EU LANGUAGES

Media Partner of the  
LT-Accelerate conference

W W W . E U R A C T I V . C O M
EurActiv publishes free news and facilitates debates 
for policy professionals. With over 2 million* page 
views and 667,494* ‘unique visitors’ per month, 
EurActiv is the leading online media on EU affairs. 

* Average Google Analytics January-December 2014
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